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Objectives & Key Results — FY2026 · set at different functions and altitudes
OBJECTIVE 1 — Product / Data (Build)
Make buyer-intent data the industry GTM signal layer
Key Results
· Grow intent-data revenue share from 30% to 40%
· Ship native integrations into the top-5 vendor GTM stacks
OBJECTIVE 2 — Marketing / Customer Knowledge (GTM)
Defend the review-and-traffic flywheel against AI-search disruption
Key Results
· Grow non-paid inbound share of buyer traffic despite AI answer engines
· Position the dataset as the trusted source layer for 3 major AI research tools
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