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Objectives & Key Results — FY2026 · set at different functions and altitudes
OBJECTIVE 1 — Customer Success (GTM)
Expand across the enterprise leadership population
Key Results
· Lift NRR from ~112% to 120% via seat/program expansion
· Grow multi-year contract share of ARR to 80%
OBJECTIVE 2 — Product / Customer Knowledge (Build)
Make measurable outcomes the renewal-defensible differentiator
Key Results
· Ship an outcome-measurement product tied to 70% of enterprise accounts
· Deploy AI-personalized delivery to lift completion and impact scores
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