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Brightfield
Objectives & Key Results — FY2026 · set at different functions and altitudes
OBJECTIVE 1 — Data & Decision-Making (Build)
Make the proprietary dataset progressively harder to replicate
Key Results
· Expand panel coverage into 3 new wellness/CPG categories
· Publish measured forecast accuracy and hold it within target bands
OBJECTIVE 2 — Customer Success (GTM)
Shift the mix from one-off reports to always-on platform subscription
Key Results
· Raise platform-subscription share of revenue from 55% to 68%
· Lift net revenue retention above 110%
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